
F
R

IL
O

O

O
T
P



CONTENTS
CONTENTS
CATALOGUES
& BROCHURESPG 01 - 10
CREATIVE POS
S O L U T I O N SPG 1 1  -  14
E X H I B I T I O N
G R A P H I C SPG 15 - 16
C R E A T I V E
B R A N D I N G

M A R K E T I N G
CAMPAIGNS

PG 17 - 22
PG 23 - 24



CATALOGUES& Brochures
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I design 20 page promotional brochures for my client Sykes-Pickavant three times a  
year, these feature the most recent releases as well as best-sellers set by the company. I designed 
this release as an ‘Out of this World Offers’ feature as many of the new products were bright and 

spherical, resulting in a spacey vibe, especially when placed against a dark background. 

Sykes-Pickavant January - April 2019 Promotional Brochure
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The product listing for the September - December 2019 Sykes-Pickavant promotional brochure was made up of 
a lot of blue and green products, so I decided that this would make for an interesting gradient design across the 
cover. I adopted a collage style layout, showcasing as many of the featured products as possible, and set them 
against a co-ordinating gradient background, cycling through blue, mid and bright green. I kept the design fresh 
by adding a sleek white border to the text which fell behind the products and I replicated the gradient as a  
background for the title.

Sykes-Pickavant September - December 2019 Promotional Brochure
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The newly released Universal Digital Pressure Tester launched in this release, featuring a dark grey/black housing 
which needed to be distinguishable from the dark pages of the brochure. I decided that an effective way to do 
this was by using a colour spectrum design against the dark industrial style. I set this in a light flare which drew 
upon the Lighting Solutions which were also featured throughout this release.

Sykes-Pickavant January - April 2020 Promotional Brochure
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With business disruptions due to Covid-19, the most recent brochures have been reduced from 20pp to a bi-fold 
design. With limited pages, it’s all the more important to utilise available space to feature as many products as 
possible. The client decided that this release would be industrial specific (as opposed to automotive) so I chose a 
light colour scheme to set this apart from the usual releases.

Sykes-Pickavant July - October 2021 Industrial Brochure
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The Sykes-Pickavant Catalogue needed updating for 2019. With my existing workload, it was decided that I would 
create a 148pp Industrial specific release compared to the previous full 335pp Industrial and Automotive  
catalogue, for a quicker turnaround time. I kept the inner design simple and clear to put the focus on the  
product information and images and created a silhouetted self-colour cover design from a range of products  
featured inside.The publication required updating again in preparation for 2022 due to products being  
discontinued and released. This affected the cover design as some of the silhouettes I had created were for parts 
which had since been discontinued. Whilst changing the design, I also swapped the original black design for 
Sykes-Pickavant blue to differentiate between the two. 

Sykes-Pickavant Industrial Catalogue 2019 & 2022
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The brief was for a POS counter display solution to 
hold 5 x boxes of the featured product. This needed 
to incorporate the existing box design and prompt the 
customer to order more of the product once the  
display was empty.

The QR codes used on the POS serve both the  
customer and end user by taking them to the reorder 
page or product information page accordingly.

The die cut feature gave the display an eye-catching  
design, putting focus on the product photo which was 
highlighted with a light burst to draw attention.

Sykes-Pickavant 150000V2 Counter Display POS
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I was asked to create a design that would attach to an existing product stand and 
act as POS for the products on display. I decided that the best solution for this 
would be a header stand with a foot which would be fed through the  
hollow metal base and fixed to the back-most puller with cable ties.

Considering existing Sykes-Pickavant branding, I put together a functional and  
attention grabbing double sided design to provide the customer with an  
appealing and informative solution to present to the end-user. 

Sykes-Pickavant 1300 Puller Display Stand Header
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A creative design was required for this POS as it needed to attach to an uneven product shape. I developed a  
solution using self-adhesive tabs for the header card to straddle the main body of the vice. The double sided  
layout shows the full product range and uses QR codes to take the end user directly to the product page. 

Existing Sykes-Pickavant branding styles were employed for this design to ensure the POS was immediately  
distinguishable.

Sykes-Pickavant Vice Display Header
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I created this design in response to a customer request. When displaying Sykes-Pickavant products, 
they wanted to be able to keep a note of the part number as well as a link to reorder. I requested 
this to be printed on uncoated card so that the customer would be able to add the part number 

manually to use for any Sykes-Pickavant products they were displaying. Space was left in the middle 
of the card for the customer to add their own label if required.

Sykes-Pickavant POS Reorder Cards
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I wanted to create an immersive experience for Sykes-Pickavant’s exhibition stand redesign and developed a 
workshop style environment, comprised of a backdrop and trolley skirts. As this design was to be printed at large 
format, I decided not to use product photos and instead create a full vector design in Adobe Illustrator to ensure 
quality when scaling.

Both myself and the client were pleased with the final result, however as I was creating highly detailed vectors 
from scratch, it proved to be quite time consuming. I would opt to look into an alternative method if I were 
tasked with this again.

Sykes-Pickavant 2018 Exhibition Stand Redesign
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These roller banners were produced following the 2018 stand redesign with a short turnaround time. I was able to 
use existing product graphics from the backdrop for the Industrial design but the products requested for the  
Automotive design only existed in JPEG format. The exisisting JPEGs for the Industrial selection were  
unfortunately not high-resolution enough to use for large format printing so I made the decision to mix and 
match formats for this set. As the roller banners were to be displayed separately, my client was happy for me to  
proceed in this manner. 

Sykes-Pickavant Automotive & Industrial Roller Banners
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Whilst working for Sykes-Pickavant, I was tasked with creating logos for specific projects or new ventures that fell 
under the existing company. 

‘beSPoke’ is a one-off automotive tool design service that Sykes-Pickavant offer, so I wanted to create  
something that looks like it has been taken from the drawing board whilst pulling aspects from the  
Sykes-Pickavant logo.  

The ‘Carbon Tec HHO’ logo uses the symbols for Hydrogen and Carbon to illustrate the service that the machine 
provides whilst the shards symbolise the carbon breakdown process carried out. 

‘Hydro Genie’ is an on-vehicle carbon cleaner so I wanted to symbolise the environmentally friendly aspects of 
this with the leaf shaped ‘o’.

Subsidiary Logos
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My client Finesse Surface Repair required branding created from scratch as the company had been newly 
launched. As the name suggests, they wanted a design implying high-quality and attention to detail, something 
stand-out from their competitors. I was influenced by American Old West sign writing for the design, using a 
traditional style typeface, modernised by a sleek drop shadow and chunky sans-serif typeface for the contact 
details. 
I created a spray gun graphic in Illustrator to accompany the logo which translated effectively to both  
corporate embroidery and business cards.

Finesse Surface Repair Branding
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Family Foot Care required a sleek, modern design for their branding update. I created a simple footprint graphic in 
Illustrator and layered this behind a chunky italic sans-serif typeface. The graphic clearly illustrated the nature of 
the business and I chose to incorporate a light blue colour to symbolise the medical/sterile nature of their work. 

The client requested A5 leaflets and business cards as well as social media branding, ensuring consistency across 
all channels, both digital and physical.

Family Foot Care Branding
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My client Alt. Dreads had an existing logo and graphics style that they wanted me to use to create a printed  
branding package. They requested business cards, leaflets, loyalty cards and vouchers with a grungy aesthetic 
based around their existing marketing. The client also wanted some ‘after-shots’ of their customers to be used in 
the artwork, so I removed the background of the photos provided and added a sketchy white border in-keeping 
with the new designs.

Alt. Dreads Branding Package
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Email campaigns for Sykes-Pickavant often have to go out at a moment’s notice so I often use stock images  
alongside company branding to put these together. I currently use Benchmark to design, schedule and send these 
and am proficient with the platform, optimising still and moving graphics to provide an immersive experience for 
the viewer. When importing contacts, I ensure GDPR is met and oversee campaign performance and reputation 
health. 

Sykes-Pickavant Email Campaigns
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Many of Sykes-Pickavant’s customers and their end-users prefer physical marketing instead of digital methods. 
With a large number of the target market being 60+, their internet/email access is often limited, and this supports 
the continued use of printed marketing for the company.  

This mail shot was for the Carbon Tec HHO (logo design on page 17) which had been newly launched at time of 
print. The double sided DL flyer includes graphics and colours based around product specific branding, including 
the shard effect as used in the logo as well as ‘HHO green’. 

Sykes-Pickavant Carbon Tec HHO DL Flyers
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